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Budget Airline Bookings ~ The High Risk of Cheap Flights 

by Marc Rousseau 

Recently, several budget airline 

companies have gone bankrupt. Air-

lines including Primera Air, Cobalt 

Air, and most recently WOW Air 

have all ceased operations as of Oc-

tober 2018. With their closures, cus-

tomers have been stuck with flight 

reservations on planes that will nev-

er fly, or worse yet, stranded in for-

eign countries’ airports during lay-

overs. When airlines like these 

close, it happens in an instant and 

without any warning. 

  But why has this been happen-

ing? Not only are newer budget air-

lines operating on extremely thin 

profit margins, but fuel costs for air-

lines have also been increasing. 

Paired with tense competition from 

huge airline companies, many of the 

smaller new airlines, who have tried 

to muscle their way into the business 

over the last few decades, started 

with lofty goals, but ultimately 

failed. 

  So, what happens if you’re un-

lucky enough (as I was) to have 

booked a flight with an airline that 

declared bankruptcy and closed for-

ever? Well, a first thought might be 

to contact the airline and demand a 

refund. Unfortunately, this will al-

most always be a dead end. When a 

company dissolves, consider the 

company dead; there will be no rep-

resentative to talk to. Thinking flight 

insurance purchased through the air-

line will help? Sorry, but that has 

become nullified, as well, along with 

the rest of the company. 

  With all the dead ends of dealing 

with a bygone airline, what can con-

sumers do to receive a refund? The 

best option is third party insurance. 

Having purchased travel or flight 

insurance through a company that 

isn’t the airline is the best situation 

a consumer can be in if an airline 

goes belly-up. As long as the insur-

ance policy specifies that it covers 

flights cancelled due to bankrupt-

cies, insurers will be the ones foot-

ing the bill. 

  Otherwise, if the flight was 

booked through a major credit card 

that has a policy covering goods or 

services that were paid for and not 

received in the event of a business 

closure, the credit card company can 

be contacted when seeking compen-

sation. 

Aside from having the protection of 

insurance, the next best thing a cus-

tomer can do is to research the air-

lines they might book with before 

making reservations. Research 

online to check details of an airline. 

  Companies that advertise ex-

tremely low prices, those that oper-

ate with small fleets on long-haul 

international flights, and airlines that 

have only begun operations in recent 

years are the ones to be most cau-

tious of. It is best to fly with airlines 

that have either the support of a larg-

er organization to carry them if they 

fall on financial hardships, or an air-

line that has proven its reliability 

over decades of service. 

  Whether backed by the safeguard 

of outside insurance, or just armed 

with information, it is best to err on 

the side of caution and not book 

with an airline that is at any risk of 

closure. The extra effort can go a 

long way to protect against losing 

the full payment of a flight ticket (as 

I had to), or even worse, being 

stranded at an unfamiliar airport 

when an airline goes out of business.  
 

(Sources: forbes.com; cntraveler.com; 

businessinsider.com) 

http://forbes.com
http://cntraveler.com
http://businessinsider.com
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Another program year and finan-

cial year have ended for CASK 

and we are looking forward to 

2019/20. The Annual General 

meeting will be on Tuesday, May 

28 at the Dr. Freda Ahenakew 

Branch Library. In addition to the 

meeting, Dennis Sentes from Sask-

Tel will be speaking about how 

consumers can avoid scams and 

giving us updated info on CRTC. 

We invite the public to attend. 

There is no admission and there 

will be refreshments. 

  The biggest change during the 

year is that Dylan Stansfield, who 

has been our Office Manager for 

five years, is now leaving. While 

working part time for us, Dylan 

worked toward a Masters degree in 

Psychology. He graduated and 

now has a great job in his chosen 

field. We thank him for his support 

of CASK and its Board, for keep-

ing the office going, and for his 

competent dealings with consum-

ers who called or emailed with 

questions. He also wrote articles 

for SaskWatch and worked at our 

displays at Spotlight on Seniors, 

YXE Connects and a Seniors Vol-

unteer Fair at the Field House. We 

extend our very best wishes to 

Dylan for success with his career 

and life. 

  CASK has hired a new person 

to take over from Dylan - Marc 

Rousseau. He also works 12 hours/

week. During the rest of his work 

life, he is a comic artist and has 

published a delightfully funny 

book called A Miserable Guide to 

Saskatoon. We look forward to 

working with Marc. 

  Our office is located in the Av-

enue Building (21st & 3rd) and for 

many years we have sublet half of 

the space. However, our tenant left 

during the year and it’s now avail-

able to sublet again. It’s a great 

space with a large window in an 

easily reached downtown location.  

It’s about 230 square feet with rent 

at $480/month. If you know any-

one who may be interested, pass 

on this information. They can call 

the office at: 306.242-4909 or 

check out our ad, soon to be 

placed on: kijiji.ca. 

Ruth Robinson, President 

From the President ... 

Consumer Association 
of Saskatchewan Inc. (CASK) 

 

Annual General Meeting 
 

Tuesday, May 28, 1:30 pm 
 

Speaker: 
Dennis Sentes 

Regulatory Affairs Manager, SaskTel 
 

Topic: 
Update on CRTC  and 

How Consumers Can Avoid Scams 

 
Dr. Freda Ahenakew Library, 100-219 Avenue K South 

 

All Welcome.  No Charge.  Refreshments. 

https://www.facebook.com/ConsumerSaskatchewan
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Tax Refund Scam 
 

Canada Revenue Agency Warns ~ Tax Season Brings Tax Scams 

 

Dear business affiliate, 

A criminal complaint has been filled against 

you and the company you are affiliated 

with. Your company is being accused of 

trying to commit tax evasion schemes. The 

full text of the complaint file can be down-

loaded from the CRA website, by visiting 

the following link: (web link). For more 

information, please check our business 

information section, 2nd paragraph, 

"Authorizing a representative”: (web link). 
An official response from you is required, 

in order to take further action. Please 

review the charges brought forward in the 

complaint file, and contact us as soon as 

possible by: Telephone: 800-267-6999. 

Email: complaints@cra-arc.gc.ca. 

Thank you ~ Canada Revenue Service\ 

All Rights Reserved 

Fraudulent emails about tax refunds 

have become one of the top phish-

ing scams in Canada as criminals 

try to get your personal information 

by claiming to be the Canada Reve-

nue Agency (CRA), according to 

the Canadian Anti-Fraud Centre. 

These emails contain a link urging 

you to visit a fake CRA website 

where you’re asked to verify your 

identity by entering personal infor-

mation such as credit card, bank 

account and social insurance num-

bers in order to receive your refund. 

They sometimes involve threaten-

ing or coercive language to scare 

you into paying a fictitious debt to 

the CRA. 
 

These are scams and taxpayers 

should never respond or click on 

links embedded in unsolicited 

emails as it could lead you to a 

website containing malicious soft-

ware. Although the email messages 

look real, using the logos, language, 

and look of a true CRA communi-

cation, it is important to remember 

that the Canada Revenue Agency 

would never send you an unsolicit-

ed email regarding a tax refund or a 

tax debt. They would send you a 

letter by snail mail with a phone 

number to call one of their repre-

sentatives. 
 

Here are two examples of fraudu-

lent emails: one claiming you have 

a refund; another trying to scare 

you into paying a fictitious debt, 

supposedly to the Canada Revenue 

Agency. 

 In general, the CRA will never: 

• Send payments using Interac e-

transfer. The agency relies exclu-

sively on direct deposit or cheque. 

• Ask you to provide your personal 

or financial information by email, 

text, or by clicking on a link. 

• Ask for information about your 

passport, health card, or driver’s 

licence. 

• Request payments by gift cards or 

pre-paid credit cards 

 

It’s worth repeating ~ the CRA will 

never ask for personal information 

through an email or text message. 

To see more example of fraudulent 

emails go to: canada.ca/en/revenue

-agency/corporate/security/protect-

yourself-against-fraud/samples-

fraudulent-emails.html.  
 

If an email seems like a scam do 

not divulge any personal infor-

mation. Contact the Canadian Anti-

Fraud Centre @ 1-888-495-8501 or 

online at www.antifraudcentre.ca.  
 

If you suspect you may be the vic-

tim of fraud or have been tricked 

into giving personal or financial 

information, contact your local po-

lice service. 
(canada.ca/en/revenue-agency/corporate/

security/protect-yourself-against-fraud/; 

global news.ca; onserve.ca)  

Canadian Anti-fraud Centre 
1.888.495.8501.  www.antifraudcentre.ca 

http://www.antifraudcentre.ca
http://news.ca
http://onserve.ca
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Bottle of Water in Car 
Can Start a Fire. 
Leaving a clear bottle of water in your car could start 

a fire! When the sun hits it at the right angle, the wa-

ter in there can act like a lens, concentrating the light 

on one specific point, just like a magnifying glass. 

Given the right kind of plastic container and the right 

environmental conditions, sun shining through a wa-

ter bottle can, indeed, lead to combustion. In most 

cases, it might just melt a small hole in your seat - but 

a fire is possible. Not only are water bottles a fire 

hazard, but the toxic chemicals from the plastic bot-

tles can also melt into your water when it gets hot, so 

you definitely don’t want to drink it.  

 
Don’t Feed Ducks Bread. 
Bread is actually a danger to ducks and other water 

birds. It causes Angel Wing that makes their feathers 

grow too quickly which strains their muscles and can 

prevent them from flying; swans develop fatal gut 

and heart disease. And bread is bad for the environ-

ment. It rots and pollutes the water which allows bac-

teria to grow and encourages rats. It causes algal 

bloom which gets into birds’ lungs and kills them. 

Lettuce, peas and sweet corn are good, safe choices 

for feeding these birds. (www.fbhp.org.uk) 

 

Crayola ColorCycle. 
Crayola has launched a program called Crayola Col-

orCycle where students in K-12 schools across conti-

nental United States and parts of Canada can collect 

and repurpose used markers. They accept all brands 

of plastic markers, not just Crayola markers, includ-

ing dry erase markers & highlighters. And they’ll 

even send you a shipping label so you can ship them 

back to Crayola for free, to be recycled. ColorCycle is 

also a great opportunity for teachers and their stu-

dents to explore eco-friendly practices. More infor-

mation at: crayola.com/colorcycle.  

 

Law for 21st Century. 
France has banned all children under 15 from using 

their phones, tablets or smartwatches at any point dur-

ing the school day. The government is concerned that 

teenagers are too distracted by their devices and call-

ing it “a law for the 21st century”. (f@officialmbf) 

Why Barns Are Red. 
Hundreds of years ago, farmers painted their barns 

with linseed oil to help seal the wood and keep it 

from rotting. Rust was mixed with the oil to keep fun-

gi and moss from growing on the wood. This turned 

the oil red. Barns are still painted red in honour of 

that tradition.  

 
Keep Bugs Away. 
Adding sage or rosemary to your campfire can help 

keep mosquitoes and other bugs away. If you wrap 

the herb in some aluminum foil, wet it, then poke 

some holes in the foil before putting it in your camp-

fire, it will smoke all night.   

 
Cigarette Butts are the 
Most Littered Item in the World. 
Tobacco smoke and cigarette butts contain nearly 250 

harmful chemicals, including heavy metals, arsenic, 

benzene, nicotine, lead, formaldehyde and polonium-

210, a radioactive chemical element. Each year tril-

lions of cigarette butts are tossed out around the 

world. These toxins leach into the ground or water, 

creating a potentially deadly situation for birds, fish 

and other wildlife. 

  In fact, cigarette butts are the ocean's single largest 

source of trash. The term “ocean pollution” often 

brings to mind bottles and plastic bags, but cigarette 

butts are arguably a far more detrimental form of 

waste. The filters and decaying plastic release pollu-

tants from the smoke which are consumed by various 

sea creatures, and ~ if that isn't disastrous enough ~ 

they finally end up in our own food again. Smoking 

also severely impacts the environment as the filters, 

made of plastic, can take at least 10 years to decom-

pose. 

  Today, cigarette smoking kills more than 480,000 

people every year and an additional 41,000 die yearly 

from exposure to secondhand smoke. After years of 

smoking, you'll experience irreversible health damage 

to your heart, brain, respiratory system and reproduc-

tive health. Unfortunately, smokers are not only dam-

aging themselves, their carelessness is doing serious 

harm to the environment and everything in it. 
(ecowatch.com; mercola.com; businessinsider.com) 

http://www.fbhp.org.uk
http://ecowatch.com
http://mercola.com
http://businessinsider.com
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Passwords & Fraud. 
Having an easy-to-guess password is just one of the 

many ways you can make yourself vulnerable to be-

ing a victim of identity theft. The best way to prevent 

an attack is to avoid clicking on odd links and to con-

tinuously create hard-to-figure-out passwords. Ac-

cording to SplashData, 123456 was the most com-

mon password last year, followed by password 

123456789. Football was the 16th most common 

password. If you want to protect yourself, use a more 

complicated string of numbers, letters and punctua-

tion marks. According to a Canadian Bankers Asso-

ciation report, fraud costs the Canadian economy $15 

to $30 billion every year. 

 

Wonders. 
Every day a 40 foot tree takes in 50 gallons of dis-

solved nutrients from the soil, raises this mixture to 

its topmost leaves, converts it into 10 pounds of car-

bohydrates and releases about 60 cubic feet of pure 

oxygen into the air. 

 

The Opioid Crisis. 
Opioids are medications that relieve pain, but prob-

lematic use can cause dependence, overdose and 

death. They can induce euphoria (feeling high), 

which gives them the potential to be used improper-

ly. There are many factors that have led to the signifi-

cant increase in opioid-related overdoses, including 

high rates of opioid prescribing and the emergence of 

strong synthetic opioids in the illegal drug supply, 

such as fentanyl. Saskatchewan has the third highest 

rate of hospitalization for opioid poisoning among 

Canadian provinces and has increased by over 50% 

since 2013. Opioids kill more than 11 Canadians eve-

ry day and fentanyl accounts for more than 70% of 

those opioid-related deaths. Canada is the world’s 

second highest per-capita consumer of opioids, after 

the United States. They are so addictive that 10% of 

patients given a 5-day prescription of an opioid are 

still taking opioids a year later and this risk doubles 

to 20% after given a 10-day prescription. Call 911 

immediately if you suspect an overdose. There are a 

variety of treatment options for people with opioid 

dependence. For more information, and to get help: 

call HealthLine 811 or visit: saskatchewan.ca/

opioids. (www.saskatchewan.ca; www.canada.ca) 

 

… Did You Know … 
 

• A bar of Irish Spring soap will keep mice out of 

your RV, camper, trailer, garage and home. 

• The earthy smell when rain hits the ground is 

called “petrichor”. 

• In Germany you call cats “stubentiger” which 

means ‘living room tiger’. 

• Newfoundland and Labrador will become the 2nd 

province to ban plastic bags, taking effect in six to 

12 months. Prince Edward Island passed a similar 

ban last June, which takes effect this July 1st. 

• Styrofoam containers have been officially banned 

in New York City. 

• New York City public schools have adopted meat-

less Mondays for school lunches - bringing plant-

based meals to all 1 million students in the na-

tion’s largest school district. 

• Ireland joins France, Germany and Bulgaria in 

banning fracking. 

• France becomes the first country to ban all five 

pesticides linked to bee deaths. Their new ban 

goes further than the European Union’s ban, 

which outlaws only 3 bee-killing pesticides.  

• New Zealand is getting closer to finalizing a plan 

to plant 1 billion trees to fight climate change. 

• In a world that has lost 80 percent of its original 

forests, Canada’s Boreal Forest is one of the last 

strongholds of wild nature left on the planet. 

• Agricultural fertilizer, especially the nitrogen 

component, is the greatest contributor to air pollu-

tion in much of the U.S., China and Russia. Ex-

cess fertilizer runoff is also one of the largest con-

tributors to groundwater and ocean pollution. 

• Nabu, a German environmental association, just 

released its annual report that say the emissions 

from one cruise ship are equal to the emissions 

from one million cars. 

• A century ago the average cow gave 1700 quarts 

of milk a year. Modern cows produce more than 

8200 quarts a year. 

• Drinking milk is good for putting out the fire of 

spicy foods thanks to casein, which cleanses burn-

ing taste buds. 

• We talk at 125 words a minute but we think at 

1200 to 1400 words a minute.  

http://saskatchewan.ca/opioids
http://saskatchewan.ca/opioids
http://www.saskatchewan.ca
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CRTC New Policy Direction 

by Dylan Stansfield 

It’s no secret that Canadians pay 

some of the highest prices in the 

world for their internet and cell-

phone services. 

 Even here in Saskatchewan, 

where we have a crown-owned 

telecommunications company that 

offers competitive rates, prices are 

higher than those in comparable 

countries. 

 That may be changing with the 

announcement of a proposed new 

policy direction for the Canadian 

Radio-television and Telecommu-

nications Commission (CRTC). 

 According to the proposal, the 

change in policy would direct the 

CRTC to “promote competition, 

affordability, consumer interests 

and innovation” when making all 

future decisions. This would be a 

marked departure from CRTC’s 

previous policy direction, estab-

lished in 2006, which was to rely 

on big telecommunications compa-

nies to regulate themselves.  

So what will the new policy direc-

tion mean? The proposal has a few 

goals that we believe can benefit 

Canadian consumers. One major 

goal is to increase competition by 

making it easier for new, smaller 

service providers to enter the mar-

ket. This will make it more diffi-

cult for larger companies to coor-

dinate and inflate prices. 

 The proposal also directs the 

CRTC to strengthen consumers’ 

rights in their relationships with 

telecom companies. This is intend-

ed to address the recent complaints 

regarding sales and marketing tac-

tics. 

 Finally, with a competitive 

market and robust consumer pro-

tection regulation, support for in-

novation will see service improve-

ment for rural and remote areas 

that were previously poorly served.  

 It is unlikely that large tele-

communications companies oper-

ating in Canada will take kindly to 

the proposed changes. The Compe-

tition Bureau has found that Can-

ada’s largest wireless companies 

coordinate their prices to maxim-

ize the prices Canadians pay. 

 Furthermore, recent wide-

spread complaints to the CRTC 

allege that these existing compa-

nies engage in aggressive and mis-

leading sales tactics to the detri-

ment of Canadian consumers. 

However, the news is likely a re-

lief to everyday Canadians who 

currently pay more than telecom 

customers in the United States and 

Europe. 

 However the new policy direc-

tion has not been registered yet, 

and it is still possible that lobbying 

from large telecom companies may 

shape the finalized document. 

 It will be up to Canadian con-

sumers and their advocates to keep 

an eye on the situation as it devel-

ops.  

 If you are interested in keeping 

up with this proposal as a consum-

er, you have several options for 

doing so. You can start by looking 

at the full proposal by going to the 

March 9th 2019 edition of the Can-

ada Gazette (the federal govern-

ment’s official newspaper, availa-

ble online at: www.gazette.gc.ca. 

 If you would like to weigh in 

on this proposal, you can direct 

your comments to the Director 

General of the Telecommunica-

tions and Internet Privacy Branch 

of Innovation, Science, and Eco-

nomic Development Canada, or 

your local Member of Parliament.  
 

Sources: 
http://rabble.ca/blogs/bloggers/open-

medias-blog/2019/04/game-changer-crtc 

http://www.gazette.gc.ca/rp-pr/
p1/2019/2019-03-09/html/reg5-
eng.html  

http://rabble.ca/blogs/bloggers/open-medias-blog/2019/04/game-changer-crtc
http://rabble.ca/blogs/bloggers/open-medias-blog/2019/04/game-changer-crtc
http://www.gazette.gc.ca/rp-pr/p1/2019/2019-03-09/html/reg5-eng.html
http://www.gazette.gc.ca/rp-pr/p1/2019/2019-03-09/html/reg5-eng.html
http://www.gazette.gc.ca/rp-pr/p1/2019/2019-03-09/html/reg5-eng.html
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Have you ever noticed that some disability parking 

spots have diagonal lines around them? 

  It turns out those lines serve a specific purpose and 

are some of the most critical aspects of handicapped 

parking spots. This extra area allows for wheelchair 

users to lower the ramp in their van, or to get in and 

out of their vehicle if they are transferring.  

  When a car parks in this striped area it’s prevent-

ing someone from entering or getting in or out of their 

vehicle.  

  “People with disabilities need much more room 

when they arrive in a wheelchair accessible van,” says 

Chris Carlisle, vice president of marketing at Braun-

Ability. “Van accessible spaces are wider than regular 

handicap spaces, offering room for people to lower 

their ramp and enter and exit their vehicle.” 

  In a recent survey, BraunAbility asked able-bodied 

people what they would do if a car parked too close to 

them, and 75 percent said they would climb through a 

window or go to the opposite door to get in. Wheel-

chair users don’t have that option and need the extra 

space. 

It’s important to remember that if someone parks their 

car on or over those lines, it means the person in the 

disability space next to it may be unable to enter or 

exit their vehicle.  
(accesstomobility.com; wheelchairdaddy.com) 

The Stripes in Handicapped Parking Mean Something! 

Change your filter & wash your condenser  
The two easiest and most important things you can do 

are to change your filter and clean your outdoor con-

denser. It is very important that the filter is changed or 

cleaned regularly in order to filter the air properly and 

prevent the indoor coil from getting dirty and to 

improve efficiency. Be sure to keep the outdoor con-

denser clean. This means all sides should have nothing 

clinging to them. Use a water hose with spray nozzle 

to rinse the sides off starting at the top and working 

your way down. Turn off the power first. 

 

Watch for frost buildup 
During the summer, if you see frost on the outdoor or 

indoor pipes, your system is frozen and will not cool 

properly. The system must be thawed to solve this is-

sue. The quickest way is to turn the a/c off at the ther-

mostat but turn the fan to on. This will force warm air 

over the ice to thaw it quicker. It may still take 2 or 

more hours to thaw. When you turn it on, it may start 

cooling again and continue to cool until it freezes up 

again. This freezing up and thawing will continue until 

the root problem is resolved which could be a dirty 

filter. If changing your filter does not remedy the situ-

ation, call for service. 

 

Be careful what temperature you set it to 
Do not set your thermostat below 70 degrees as it will 

not cool any faster and could freeze up the system 

causing more problems.  
 

(info from: actionplumbing.ca)  

Getting the Most Out of Your A/C 

http://accesstomobility.com
http://wheelchairdaddy.com
http://actionplumbing.ca
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for fairness in the marketplace and improve 

the quality of life for consumers  

              Expiry date at top of address label 

Identity Theft & Fraud 

“Canadians lost $21.2 million related to identity theft in 

2018, up from $11.7 million the year before”, says Jessi-

ca Gunson, from the Canadian Anti-Fraud Centre. Iden-

tity Theft happens when someone steals your personal 

information to use it for fraudulent purposes. They can 

then access your credit accounts and open new ones, 

access your bank accounts and retirement accounts and 

drain them, open new accounts, take out loans, file for 

bankruptcy, obtain passports, receive government bene-

fits, etc ~ all in your name. An identity thief can even 

use your personal information to steal your tax refunds 

or commit crimes in your name. 

  Personal information can be stolen in all sorts of 

ways. Some crooks may still do the old fashion dump-

ster dive in the hopes of finding something they can use 

to take out a credit card in your name. More commonly, 

though, it happens via the web. These thieves recreate 

emails that look nearly identical to ones you might re-

ceive from a bank or another company. If someone 

doesn’t know better, they might click on the link in the 

fraudulent email and get sent to a page that asks for their 

personal and financial information. 

“There are a lot of warning signs”, says Gunson, “but 

you have to be paying attention in order to see them.” 

Here are the red flags to watch out for: 

• You get a call from a credit card company about an 

account you didn’t open. 

• You see an influx of mail from unusual sources or 

financial institutions. 

• You notice mail is missing, which could be a sign 

that it’s being redirected. 

• You notice unusual charges on your credit card 

statement.  

• You get called by collections to pay unfamiliar bills. 

• An application for credit is denied, even though you 

think you have a good credit score. 

 

   If you know (or suspect) that you are a victim of 

identity theft or fraud, or if you unwittingly provided 

personal or financial information, call the police, your 

bank, your credit card company, your telecom provider 

and any other businesses that need to know you’ve been 

compromised. Call Canada Post as hackers often redi-

rect mail to another address to get the credit card 

they’ve applied for by using your name. Also call the 

Canadian Anti-Fraud Centre: 1-888-495-8501 to report 

the incident. You’ll want to phone Equifax (1-800-465-

7166) and TransUnion (1-877-525-3823), Canada’s two 

credit reporting agencies, to get a copy of your credit 

report. They can also put a fraud warning on your file 

which ensures that you’ll be contacted anytime a new 

account is opened in your name. 

  “Protecting yourself means staying on top of your 

bills and transactions”, says Gunson. “Regularly check 

your credit card statements, review your credit report at 

least once a year, create more complicated passwords, 

shred sensitive documents and don’t click on any unfa-

miliar links.”  
(rcmp-grc.gc.ca; consumer.equifax.ca; cpacanada.ca; cafc.ca) 

http://consumer.equifax.ca
http://cpacanada.ca/

