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PayDay Loans 

By Dylan Stansfield 
 

Given the unpredictable 

nature of life, any of us 

can find ourselves a few 

dollars short when it 

comes to covering expen-

ses. Whether it’s due to 

unexpected costs or a sud-

den change in income, 

many Saskatchewan resi-

dents can find themselves 

scrambling to pay their bills and feed their families in 

the short term. While some may be able to rely on per-

sonal loans from family or friends, and others may be 

able to take advantage of their bank’s overdraft ser-

vices, many have no recourse but to borrow from a 

payday loan vendor. For many, this can be the start of 

a very slippery slope. 

  Payday loan vendors are allowed to charge custom-

ers in Saskatchewan 17$ for every 100$ they borrow, 

typically to be repaid on the customer’s next payday. 

Yearly, this amounts to a 443 per cent interest rate. 

Customers may borrow up to half of their current 

paycheque. This is actually a recent improvement over 

previous legislation, which allowed payday loan ven-

dors to charge up to 23$ for every 100$ loaned out. 

Recent legislation has also moved to ban rollover 

loans, where customers would take out a new loan to 

pay a previous loan with the same vendor, saddling 

the customer with staggering levels of debt. This has 

resulted in competing payday loan vendors to cluster 

together so that customers go next door for a new loan 

to pay off the old one, effectively changing very little. 

  CBC’s The Current recently told the story of Rob-

bie McCall, an Ottawa man who initially borrowed 

200$ in order to get by on his disability cheques when 

he couldn’t work. What was initially a small loan to 

make ends meet ended up snowballing into over 

31,000$ in debt, as McCall took out new loans to pay 

for the old ones, resulting in a debt that took over nine 

years and a good Samaritan 

to pay in full. 

  While payday loan ven-

dors can charge exorbitant 

interest rates, many claim 

that they fill a needed 

space in the financial land-

scape. Many low-income 

individuals cannot qualify 

for a bank account, and are 

left without any options 

when faced with unex-

pected financial burdens. Many, like ACORN Canada, 

are advocating for a range of initiatives to counter this 

issue. The first is a national database to track payday 

loans, eliminating the possibility of customers taking 

out multiple loans. Another is lower interest rates on 

the loans themselves, though this will likely be met by 

opposition from vendors. Saskatchewan’s own Affin-

ity Credit Union is making an effort to assist those 

struggling to end the cycle of poverty by offering 

small loans at affordable rates that can be paid off 

over a period of two years, and holding ID clinics to 

make accessing banking services easier. 

  Anyone can find themselves in a position where 

they are unable to cover their basic needs due to un-

foreseen circumstances; unfortunately this situation 

can be even more of a hardship on those who have 

little to begin with. Clearly there is a need for small, 

accessible loans to help low-income Canadians make 

it through rough economic times. It’s also clear that a 

short-term solution that leads to years of financial in-

stability is no solution at all. While recent legislation 

has helped the situation somewhat, hopefully there 

will be a time when borrowing a few extra dollars to 

make ends meet won’t result in years of exponential 

debt. If banks and credit unions are willing to make 

their services more accessible, that time may be soon-

er than we think. 
 

Sources: cbc.ca/news; saskatoon.ctvnews.ca; cbc.ca/radio 

Payday loan vendors are allowed to charge customers 17$ for every 100$ they borrow. 

Yearly, this amounts to a 443 per cent interest rate! 

https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjerpPC2eDaAhWJr1QKHW4UA-0QjRx6BAgBEAU&url=https%3A%2F%2Fwww.selflender.com%2Fblog%2Fpaying-too-much-credit-card-interest-rate.html&psig=AOvVaw1G90dXTgBm5blpPGcayPw
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Spring is finally here, and with it 

comes an exciting time of renewal 

and reinvigoration for our organi-

zation.  

  In keeping with CASK’s goal of 

focusing on Saskatchewan’s more 

vulnerable consumers, the past few 

months have seen us working on 

some initiatives to support those 

who may need a little extra help in 

the marketplace. We are currently 

working to develop helpful materi-

als for Saskatchewan’s low-

income and newcomer families 

through partnerships with some of 

our province’s incredible no-for-

profit organizations. 

  We are also preparing to display 

at YXE Connects, a Saskatoon 

community event for community 

agencies, businesses, service pro-

viders, and vulnerable Saskatche-

wan community members, hosted 

by City Centre Church and White 

Buffalo Youth Lodge on May 14th 

from 10am to 4pm. 

  Our Annual General Meeting, 

the culmination of a year of work 

and a planning session for the next 

one, is set for 1:30 Thursday, May 

24th at the Dr. Freda Ahenakew 

Library (219 Avenue K. South). 

Diane Aldridge, from the Office of 

the Saskatchewan Information and 

Privacy Commissioner, will be our 

speaker. She will talk about how to 

protect your data. Diane says, 

“Appetites for our personal infor-

mation continue to grow exponen-

tially. Learn what you can do to 

curb excessive consumption of 

your data.” The meeting is open to 

the public; we’d love to see you 

there.  

  If you are interested in our 

work, please get in touch with us! 

We always have room for board 

members and volunteers. Help us 

make the marketplace as safe and 

accessible as possible to the resi-

dents of Saskatchewan!  
 

Dylan Stansfield, Office Manager 

From the Office ... 

The Consumer Association of Saskatchewan exists because of the gener-

ous support and commitment of its volunteers. If you are interested in 

consumer rights and want to make a difference, consider becoming a 

volunteer. If you can devote even a few hours a month, your assistance 

is appreciated. We could use your help in a variety of areas, including: 
 

• conducting our food basket surveys 

• reviewing government policies and programs 

• writing articles for SaskWatch 

• organizing public information forums 

• becoming a board member 
 

We would like to hear your ideas and comments, and best of all, we 

would like you to consider being part of a group. Please call us at 242-

4909 for further information. 

Volunteer Opportunities 

https://www.facebook.com/ConsumerSaskatchewan
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwie-rSLyuDaAhWP_lQKHcLbCRgQjRx6BAgBEAU&url=https%3A%2F%2Fwww.lovell.com%2Four-outlook%2Fthe-benefits-of-working-in-an-office&psig=AOvVaw3H4NN9hVqH-3Nmyf06FLA8&ust=1
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Phishing. 
This is a type of identity theft where criminals use 

email to try to bait you into fake or hoax websites. 

Once there, you are asked to disclose confidential fi-

nancial and personal information, like passwords, 

credit card numbers, access codes or Social Insurance 

numbers. Emails tend to look authentic, featuring cor-

porate logos and layouts similar to the ones used by 

institutions for legitimate communication. Because 

these emails can look so official, unsuspecting recipi-

ents may reply to them, resulting in financial losses, 

identity theft and other fraudulent activity. 

Visit: www.consumerfraudreporting.org/

phishing_examples.php for some example messages 

and see the clues that indicate they are phishing at-

tempts.  

 

Smishing. 
Scam artists have also found a way to send fraudulent 

messages to mobile phones. Smishing is similar to 

phishing, except that it is received via text message or 

SMS (Short Message Service). 

Keep in mind all the points mentioned above when 

speaking about smishing. The intention behind text 

message smishing is the same as regular email phish-

ing and the content and tone of the message is very 

similar. 

 

Vishing. 
The term comes from “voice” and “phishing”. Vish-

ing uses telephone communications in combination 

with email or the Internet to steal information and 

money from unsuspecting consumers. There are a few 

different methods con artists use. Typically you are 

contacted by either a recorded phone message or by 

email and directed to call a phone number or go to a 

website to enter personal information. If you receive 

an email or phone call asking you to call back and 

you suspect it might be a fraudulent request, look up 

the organization’s customer service number and call 

that number rather than the number provided in the 

solicitation email or phone call. Forward the solicita-

tion email to the customer service or security email 

address of the organization, asking whether the email 

is legitimate. 

 

Pharming. 
Pharming is a tactic used by criminals to redirect you 

from a legitimate website to a fraudulent site. Unlike 

phishing and its variations, pharming does not try to 

trick you into clicking a URL or talk you into provi-

ding sensitive information. Instead, it uses malicious 

code to redirect you to the criminal’s site without 

your consent or knowledge, making it more difficult 

to detect. To help avoid pharming, follow the guide-

lines at Avast.com. Also, be careful when entering 

financial information on a web site. Look for the key 

or lock symbol at the bottom of the browser. If the 

website looks different than when you last visited, be 

suspicious and don’t click unless you are absolutely 

certain the site is safe. (scotiabank.com; csbweb.com) 

 Phishing, Vishing, Smishing, & Pharming  
Phishing, vishing, smishing and pharming are all methods used by criminals to fraudulently obtain 

personal information such as a social security number, bank account information, or credit card in-

formation. Each method has its own distinguishing characteristics, but they all have the same goal:  

~ stealing our money. 

http://scotiabank.com
http://www.haniotika-nea.gr/apati-se-varos-sindromiton-tou-ote/
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjLpu6P3M7aAhUp4oMKHYBUCfwQjRx6BAgAEAU&url=https%3A%2F%2Fwww.frontlineprocessing.com%2Fvishing-and-smishing%2F&psig=AOvVaw3qtkUUGBJxk3-Spibu9Wko&ust=152451521760615
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Plastic Bags No Longer Accepted 
Into Saskatoon Recycling Bins. 
As of April 1st, plastic film (grocery bags, sandwich 

bags, cling-wrap & any other stretchy plastic) will not 

be allowed in your blue recycling bin. Put your 

stretchy plastic film items in the waste bins only. City 

council voted to remove this plastic from the blue bin 

program. Loraas Recycle and Cosmopolitan Indus-

tries, the two companies responsible for city recy-

cling, said they could no longer find a market to buy 

the low-grade plastic. For grocery bags, return them 

to the grocery store and start switching to reusable 

bags. Plastics #1-#7 are still recyclable and welcome 

in your bins. Remember to put shredded paper in 

CLEAR or clear blue plastic bags only, so that work-

ers can see it quickly and grab it off the line to recy-

cle that paper. Also do not put your recyclables in 

bags. (CBC.ca) 

 

Saskatchewan Book Awards. 
Saskatchewan Book Awards (SBA), founded in 1993, 

recognizes, celebrates and rewards the excellence of 

Saskatchewan writers and publishers, building greater 

awareness of Saskatchewan books through awards 

granted at an annual Awards Ceremony. SBA is the 

only provincially-focused book awards program in 

Saskatchewan and a principal ambassador for Sas-

katchewan’s diverse literary community. The 25th 

Saskatchewan Book Awards Ceremony awards were 

given out at the Conexus Arts Centre in Regina on 

April 28th. 13 awards were given out, including the 

prestigious Book of the Year Award. This year’s win-

ners include: Ven Begamude, Dawn Dumont, Trevor 

Herriot, Tenille K. Campbell, Beth Goobie, Kathleen 

Carlisle, Lynn Gehl and Lenore Newman. For a com-

plete list of the nominees, the winners and the pub-

lishers, go to: bookawards.sk.ca. 

 

Give A Shift About Nature. 
Give A Shift About Nature is an ad-free website, 

founded in 2012, that reports environmental news 

from around the world. Do you give a shit about na-

ture? Go to: www.facebook.com/giveashiftnature. 

Remember: Every time you spend money, you’re 

casting a vote for the kind of world you want. 

When you throw it away ~ remember there is NO 

AWAY! 

Types of Food Eaters 
There are many different categories of food eaters. 

Although this is by no means a comprehensive list, it 

covers quite a few different groups. 

Vegetarians don’t eat meat (red meat, poultry, sea-

food or flesh of any other animal) and depending up-

on what type they are, may also abstain from animal 

by products like milk, eggs, rennet, gelatin, honey, etc 

•  Ovo-vegetarians eat eggs but not dairy. 

•  Lacto-vegetarians eat dairy products 

        but not eggs. 

•  Ovo-lacto vegetarians eat both dairy and eggs. 
 

Vegans, or strict vegetarians exclude all animal prod-

ucts and by products including eggs, dairy, beeswax 

and honey. They also avoid animal products such as 

leather for clothing. 

Fruitarians eat fruits, vegetables, nuts and seeds, 

without animal products or grains. 

Flexitarians are vegetarians who occasionally eat 

meat. 

Pollotarians eat birds but no other animals. 

Pescetarians eat fish and shellfish, but no other ani-

mals. 

Pesce-pollotarians eat fish and birds, but not mam-

mals. 

 
Ness Creek Wins Tourism’s 
2017 Award of Excellence. 
Congratulations to the Ness Creek Music Festival as 

the winner of the Marquee Event of the Year at the 

Tourism Awards of Excellence. “We are honoured to 

have been named among the finalists for the Sas-

katchewan Tourism Awards of Excellence for 2017. 

There were nearly 100 nominations received in the 12 

award categories ~ and we’re thrilled that we won. 

We work really hard to bring an incredible festival to 

Saskatchewan and this just solidifies that hard work!” 

 

What is Cottage Cheese? 
The first known use of the term "cottage cheese" 

dates back to 1831 and is believed to have originated 

because this simple cheese was usually made in cot-

tages from any milk left over after making butter. 

The curd is generally washed to remove the acidity 

and leave a sweet taste and is made from different 

types of milk with different fat levels. 

http://cbc.ca
http://www.facebook.com/giveashiftnature
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Truth in Advertising. 
Advertising Standards Canada (ASC), created by the 

advertising industry in 1957, was founded on the be-

lief that advertising self-regulation best serves the 

interests of the industry and the public. This principle 

has guided their work and activities on behalf of 

members, the public and the industry for over 50 

years. ASC administers the Canadian Code of Adver-

tising Standards, the principal instrument of advertis-

ing self-regulation. This Code sets the criteria for ac-

ceptable advertising and forms the basis for the re-

view and adjudication of disputes. The Complaint 

Procedure provides the public with an effective 

mechanism to submit written concerns about adver-

tisements currently running in Canadian media. Com-

plaints that raise a potential issue under the Code are 

reviewed by independent, volunteer bodies called 

Standards Councils. If the ad is found to contravene 

the Code, the advertisers will be asked to remove or 

amend the advertising. To learn more about the Code 

and the Consumer Complaint Procedure, check out 

their website at: adstandards.com.  

“See the Ability-Not the Disability” 
Saskatchewan Voice of People with Disabilities 

(SVOPD) is a community-based provincial organiza-

tion that works to better the lives of persons with dis-

abilities. They help with advocacy issues, conduct 

workshops, develop materials, and act as a resource 

connecting people to the information they need. 

Some of their goals include: promoting full and equal 

inclusion of people with disabilities in society; ad-

vancing programs and services to meet the needs of 

people with disabilities; promoting a positive image 

of the abilities of people with disabilities; and pro-

moting independent living principles. More infor-

mation: 306.569-3111; 1.877.569-3111. Go to their 

website at: saskvoice.com for details and to access/

download their Directory of Services. 

1 in 5 people in Saskatchewan has a disability and 1 

in 2 adults over the age 65 has a disability. 

 

Help Monarchs Rebound. 
During the past two decades, the monarch population 

has dropped by more than 80 percent. Climate 

change, shrinking wintering forests in Mexico, pesti-

cide use, and waning milkweed habitat are mainly to 

blame. One way we can all help is by growing more 

of the native plants that wildlife co-evolved with and 

depend on, such as milkweed. The more lost habitats 

we restore in our own neighbourhoods, the fewer 

habitat gaps there will be for monarchs crossing the 

continent, for bees moving from one nectar-

producing flower patch to the next, and for migrating 

wildlife. Together we can help reverse wildlife de-

cline, one garden at a time. (Living Planet, Spring 2018) 

 

Garage Sale Advisory. 
Holding a garage sale is a convenient way to recycle 

second-hand products, but remember you’re legally 

responsible for ensuring that the products you sell are 

safe and meet safety standards. By law, you cannot 

import, sell, distribute, or even lend or give away 

products that do not meet the requirements of the 

Hazardous Products Act, which is administered by 

Health Canada. And if you do, you could be liable in 

a civil court of law. To see if a product has been re-

called or is banned in Canada, and to read Facts for 

Garage Sale Vendors, go to the Safe Consumers   

website at: healthycanadians.gc.ca/consumer. 

 … Did You Know … 
 

• Sask has over 250 museums and art galleries 

(www.saskmuseums.org) 

• Saskatoon has the second highest unemployment 

rate of major cities in Canada. 

• Saskatchewan has the lowest minimum wage in 

the country. 

• The average person in North America creates 

about 4.5 pounds of garbage per day ~ that’s 138 

pounds per month or about 1,650 pounds per 

year. Most people just toss it in the garbage and 

never think twice about where it goes or the envi-

ronmental consequences. 

• Cruise ships released over one billion gallons of 

sewage into the ocean last year. 

• We throw out 55 million coffee pods every single 

day.  

• France became the first country to force all su-

permarkets to give unsold food to the needy! 

Don’t you think the rest of the world needs this? 

• Around the world, there are approximately 

360,000 births each day. 

http://saskvoice.com
http://healthycanadians.gc.ca/consumer
http://www.saskmuseums.org
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Lyme disease is on the rise in Can-

ada, yet many people lack aware-

ness of this tick-borne disease. Be-

ing bitten by a tick doesn’t sound 

like a lot of fun no matter how you 

look at it, but when you factor in 

the risk of Lyme disease it gets 

much, much worse. There were 

nearly a thousand confirmed cases 

of Lyme disease across Canada last 

year, and the numbers have been 

steadily rising for the last decade. 

  Most Canadians have likely 

heard of Lyme disease, but few 

really understand it. “Lyme disease 

is an infection caused by a tick-

borne bacteria by the name of B. 

Burgdorferi or one of its strains,” 

explains Dr. Samuel Shor, Presi-

dent of the International Lyme and 

Associated Diseases Society. “It is 

transmitted by a bite, usually from 

a deer tick. It can manifest itself as 

an acute viral-like illness within a 

week to three weeks of the bite.” 

  The acute illness presents with 

symptoms like fever, sore throat, 

swollen lymph nodes, and fatigue, 

as well as a risk of more severe 

complications like meningitis, en-

cephalitis, and heart arrhythmia. It 

usually lasts for a few days to a 

few weeks and can be quite dan-

gerous. The illness is treatable if 

caught early, but unfortunately 

many people who are affected 

don’t realize they’ve been bitten 

until they start to feel sick, and the 

symptoms can vary greatly, mak-

ing diagnosis difficult even after 

the illness begins. 

  Most troublingly, though, the 

problems don’t end when the acute 

illness passes. “The problem is that 

long-term phenomena can occur if 

it’s not adequately treated,” says 

Dr. Shor. “The long-term phenom-

ena can be quite varied. Lyme dis-

ease has been called the great imi-

tator and can cause symptoms sim-

ilar to Bell’s palsy, multiple sclero-

sis, Parkinson’s disease, and oth-

ers.” 

  There is debate in the medical 

community regarding what it is 

about Lyme disease that causes 

these long-lasting symptoms, but 

there is an absolute consensus 

about the best way to avoid them. 

Don’t get bitten in the first place.  

  (personalhealthnews.ca) 

Growing Risk of Lyme Disease in Canada 

• Wear long pants and sleeves that are tight at the 

waist, wrists, ankles and neck if you’re hiking in 

grassy or wooded areas. 

• Wear insect repellent when travelling through 

high-risk areas. Check your friends and family 

for ticks and have them do the same for you. 

• Check your body and clothes for ticks after be-

ing in the garden or the woods. Ticks can cling 

to the folds of your clothing and bite you when 

you put the clothes back on. 

• Check the exposed, hairy regions of your body 

daily during camping trips. Ticks like to hide in 

hair. Don’t forget to check your scalp! 

• If you discover a feeding tick, use a safe removal 

method. Proper tick removal will greatly reduce 

your risk of infection. 

• Avoid endemic Lyme areas during the late 

spring/summer. Keep the grass in your yard cut 

and the hedges trimmed and neat. 

• Keep your yard clear of potential tick habitats, 

like piles of dead leaves, long grasses, bushes 

and woodpiles. 

• Discourage deer from coming into your yard. 

Deer are one of the main hosts for Lyme-

carrying ticks. 

• Get regular check-ups, especially if you spend 

time in high-risk areas, if you experience com-

mon Lyme symptoms. 

• Work with your veterinarian to ensure your pets 

are tick-free. 
 

   (Canadian Lyme Disease Foundation) 

10 Tips To Avoid Lyme Infection 

http://personalhealthnews.ca
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwiSvMC32MTaAhXr6oMKHcreDs0QjRx6BAgAEAU&url=https%3A%2F%2Fwww.zmescience.com%2Fmedicine%2Fdiseases-medicine%2Flyme-disease-vaccine-01122014%2F&psig=AOvVaw2kdGHIE-V_c
http://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjb3bqv2cTaAhVl_IMKHQVnAWIQjRx6BAgAEAU&url=http%3A%2F%2Fwww.nugget.ca%2F2016%2F11%2F08%2Flyme-disease-not-to-be-taken-lightly&psig=AOvVaw2kdGHIE-V_cGUiFnilna3t&ust=1
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The majority of Canadians are un-

aware of some of the most signifi-

cant food recalls in recent years, 

according to a new survey that 

calls into question the govern-

ment’s effectiveness in communi-

cating food-safety concerns. The 

survey, conducted by Dalhousie 

University researchers, demon-

strates that the vast majority of 

consumers significantly underesti-

mate the frequency of recalls in 

Canada and display a general lack 

of awareness about a critical com-

ponent of the country’s food safety 

system. The survey showed that 

consumers greatly underestimate 

the number of recalls that occur 

each year. More than 62 per cent 

of respondents believed there were 

fewer than 50 recalls last year. Ac-

cording to the Canadian Food In-

spection Agency’s (CFIA’s) web-

site (www.inspection.gc.ca), the 

agency generally manages about 

350 recalls each year – the most 

common reason being undeclared 

allergens. Sylvain Charlebois, a 

professor of food distribution and 

policy at Dalhousie University, 

says his research suggests Canadi-

ans miss many of the food recalls 

issued each year.  

  The homepage of the CFIA 

website has information on the lat-

est recalls, but searching for infor-

mation on older recalls or for de-

tails about the process can be ardu-

ous. “It’s tough to navigate 

through the website within two or 

three minutes,” Dr. Charlebois 

said. “That’s what consumers 

need, and they can’t do that.” 

A comparison of international sys-

tems by Britain’s Food Standards 

Agency last year also pointed to 

the fact that the CFIA – unlike the 

U.S. Food and Drug Administra-

tion – does not have dedicated so-

cial-media feeds for recalls. 

  In response, CFIA spokesper-

son Natasha Gauthier pointed to 

the agency’s food recall e-alerts 

system, which she said has about 

65,000 subscribers. She also point-

ed to an app created by the federal 

government that sends out infor-

mation on alerts on all types of 

products, including food. 

  Charlebois says although his 

research suggests Canadians miss 

many of the food recalls issued 

each year, the government is not 

solely to blame. “Part of it, as well,  

is that consumers don’t seem to 

take responsibility around food 

safety,” he said. Less than 18 per 

cent of respondents said they be-

lieve consumers are responsible for 

food safety. Despite the best ef-

forts of the government and the 

food industry, “all of that will be 

for naught if the consumers are not 

part of that, as the third leg of the 

stool, where they actually apply 

good food safety measures in their 

own home.” 
 

(theglobeandmail.com) 

Most Canadians Unaware of 
Recent, Major Food Recalls, Survey Finds. 

Email Notification Services: Food Recall Warnings 

Go to: http://www.inspection.gc.ca/english/util/

listserv/listsube.shtml to get email notification of food 

recall warnings. Email notifications for health hazard 

alerts cover food recalls that pose a significant risk to 

consumers, mainly Class I and some Class II recalls. 

Allergy alert notifications cover all classes of allergy 

recalls. Information on all recalls, including those 

where an email notification is not issued, can be found 

on the Food Recall Reports page. 

http://www.inspection.gc.ca
http://theglobeandmail.com
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwihjLeh3cTaAhURiIMKHVcQDdoQjRx6BAgAEAU&url=https%3A%2F%2Fwww.dogfoodinsider.com%2Fcategory%2Fdog-food-recalls%2F&psig=AOvVaw2tRxOf_2rrwXBHyDiaUcd5&ust=1524171913114
http://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwi2n4vI38TaAhVB34MKHSsjC1MQjRx6BAgAEAU&url=http%3A%2F%2Fbaltimore.cbslocal.com%2F2017%2F05%2F18%2Fgiant-food-recalls-brightfarms-packaged-produce%2F&psig=AOvVaw2tRxO
http://www.inspection.gc.ca/english/util/listserv/listsube.shtml
http://www.inspection.gc.ca/english/util/listserv/listsube.shtml


 

Membership / Subscription 
 

    (  ) I'd like a one-year CASK membership (includes a one-year subscription to SaskWatch)  $ 25.00 

      (  ) I'd like to make a donation of $ _______                               $ _____ 

                                                    Total enclosed:  $ _____ 

 Make cheques payable to Consumer Association of Saskatchewan    

 Send to: #306, 220 3rd Ave. S., Saskatoon, Sask. S7K 1M1 
 

   Name: __________________________________________ 
 

   Address: ________________________________________ 
 

   ________________________________________________ 
 

   Phone: __________  Email: _________________________ 

8 SaskWatch 

Making a donation will help us continue to advocate 

for fairness in the marketplace and improve 

the quality of life for consumers  

              Expiry date at top of address label 

 

Consumer Association 
of Saskatchewan Inc.  

(CASK) 
 

Annual General Meeting 
 

Thursday, May 24, 1:30 pm 
 

Speaker: Diane Aldridge 
Office of the Saskatchewan Information 

 and Privacy Commissioner 
 

Topic: 
Learn How to Protect Your Data 

 

Dr. Freda Ahenakew Branch Library 
100 - 219 Avenue K South 

 

All welcome  No charge 

The New York Times released its list of the 52 places 

to visit in 2018 and it only contains one Canadian 

destination ~ Saskatoon. NYT's Seth Sherwood 

praises Saskatoon's new Remai Modern museum for 

its world-class modernist architecture and an 8,000-

work collection. Aviva Kohen, director of media at 

Tourism Saskatoon, said in a press release, “having 

recognition in such a highly regarded publication and 

list is a huge opportunity to get our destination known 

across the globe. Relationships we have forged over 

the years with travel outlets and our local partners are 

paying off, as Saskatoon continues to get recognition 

as an up-and-coming destination.” 

  The NYT's 2017 list named Canada as a whole as 

the top destination for travellers. “Canada is huge — 

the second-largest country by area. It's also a world 

unto itself, with cosmopolitan cities, barely explored 

natural wonders and everything in between.” 

52 Places to See in 2018 

When looking for help, it’s often 

difficult to know where to  turn. 

The maze of phone books, help 

lines, directories and other data-

bases can be overwhelming. A sin-

gle search at - sk.211.ca - can elim-

inate this confusion. 211 Saskatch-

ewan is a free, confidential website 

of thousands of human services. 

The categories of listings include, 

but are not limited to, mental health 

and addictions, homelessness, in-

come support, health care, food se-

curity and community programs. 

For easy access, services are also 

grouped together from the perspec-

tives of the people seeking services, 

e.g. Aboriginal peoples, refugees 

and immigrants, older adults, 

youth, children. 

  Sponsored by the United Ways 

of Regina and Saskatoon, 211 Sas-

katchewan lists over 5,000 social, 

community, health and government 

services connecting people to infor-

mation about: basic human needs; 

services of children, youth and 

families; physical and mental 

health services; assistance for peo-

ple with disabilities, seniors and 

newcomers to Canada; and employ-

ment support. sk.211.ca works 

from your mobile, tablet, or any 

internet-connected computer.  

  This Spring, 211 Saskatchewan 

will add free, confidential, 24/7 

phone, text and web chat services, 

with trained professionals to help 

you find and navigate the wide 

range of community services in our 

province.  

211 Saskatchewan 

http://sk.211.ca

