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Losing Your Life Savings

Opinion Piece

by Norm Lalonde
Certified Financial Planner
& Registered Retirement
Consultant

Recently, a gentleman came
into my office enquiring
about his mother’s old invest-
ment statements. As the ex-
ecutor, he was following up
on all of her financial matters.
After a bit of digging, we
found out that she had re-
deemed all of her money *
years ago and no longer had an
account. He sat quietly in my of-
fice digesting the fact that she had
cashed out all of her life savings.
He looked heartbroken at the dis-
covery, but not shocked. He said
this had happened at several other
places he’d checked into.

When 1 asked if his mother
was a gambler, his mouth fell open
and I thought I’d offended him. He
asked me why I would ask that. I
told him it wasn’t all that uncom-
mon for elderly people living
alone to take up gambling and lose
all their money. I have seen it nu-
merous times. He said his mom
stopped inviting family over a few
years back and it was only after
her death that they entered her
apartment to find the whole floor
covered in spent Scratch and Win
tickets! Imagine those last years
spent in isolation whittling away at

a lifetime of savings only to turn it
into a carpet of useless pieces of
paper. Imagine the pain, embar-
rassment and guilt eating away at
his mother.

Minutes later, as I stared out
my office window onto the streets
of Saskatoon, I watched a Casino
shuttle van drive by with another
fresh load of seniors off to “win”
money.

I think gambling is the biggest
rip-off or scam affecting seniors
today. It is sad to see someone de-
frauded of their life’s savings by
an evil person, a mobster, or some-
one we can villainize, but what if
that person is your government?
We can call this an idiot tax or
laugh it off by saying these seniors
are just having fun and killing time
- but it isn’t funny when their only
outing is to the Casino. No one is
shuttling them to the bowling alley
or the movie theatre. No one is

“I’ve seen more people lose their life savings to
legalized scams than to criminal scams.”

screening them to see if they
are of sound mind. A heartbeat
and cash make them fair game.
A free ride, companionship,
flashing lights and a chance to
win is all it takes.

How does this differ from a
scam where criminals trick
someone into taking their
money or deceive them by
building their trust and selling
them a lie? A scam is a dishon-
est way to make money by de-
ceiving people. A rip-off is a
bad financial transaction in
which a person is overcharged
for something, or receives goods
or services not of the standard ex-
pected. A rip-off is usually distin-
guished from a scam in that a scam
involves wrongdoing such as
fraud. A rip-off may be considered
excessive, but not illegal.

Folks, go wvisit your parents,
talk to them, ask how they’re do-
ing, take them for a drive, go out
to eat, excite them with a game of
cards and a drink of something
stiff. If you can’t, then hire some-
one to do this, because if you don’t
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From The Editor ... %@ N

Hello and welcome to the spring
edition of SaskWatch. We hope
you enjoy all the consumer infor-
mation including articles on: Gam-
bling, New CRTC Rules/Rates,
High Pressure Sales, Happiest
Countries, Avoiding Food Waste,
Saskatchewan Book Awards, Ca-
nadians For Safe Technology,
Internet Protection, and many more
interesting tidbits in our ever popu-
lar Bits & Pieces (pgs 4 & 5).

It 1s with great sadness we an-
nounce that our Office Manager
from 2004 to 2013 - Annemarie
Buchmann-Gerber - has passed
away. She was a very hard worker
and always ready to help out and
go above and beyond. (see page 8§
for an article about Annemarie).

We’d like to thank each of the
volunteers and board members, as
well as the CASK members at
large for their continued support of
this volunteer-based organization.

CASK exists because of the gener-
ous support and commitment of its
volunteers. If you are interested in
consumer rights and want to make
a difference, consider becoming a
volunteer. If you can devote even a
few hours a month, your assistance
would be appreciated.

Annual General Meeting
Be sure to note that we are having
our Annual General Meeting in
May. The AGM will include com-
mittee reports, election of the
board, and an opportunity to have
your questions answered and learn
more about our organization. As
soon as we get all the details
“carved in stone” the information
will be posted on our website:
www.consumersask.com. Everyone
is welcome. Hope to see you there.
On behalf of the Board, we
wish everyone a wonderful spring.
Brenda Goldsworthy, Editor

World’s Happiest People

Check out our Facebook page:
facebook.com/ConsumerSaskatchewan

SaskWatch is available online:
www.consumersask.com
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With global interest in
using well-being as a
way to look at the qual-
ity of human develop-
ment, the first World
Happiness Report was
published in 2013 in
support of the 2012
United Nations High

themselves embody the

tally sustainable.”

The 2016 Happi-
ness Report was based
on surveys in 156 coun-
tries.

The six key variables
used to determine rank-
ings: GDP per capita,
healthy life expectancy,

Level Meeting on Hap- very idea that human having someone to
piness & Well-Being. well-being should be count on, generosity,

“Measuring self- nurtured through a ho- perceived freedom to
reported happiness and listic approach that make life choices, free-
achieving well-being combines economic, dom from corruption.
should be on every na- social and . en\{iron- Top Ten Countries:
tion’s agenda as they mental objectives.

begin to pursue the Sus-
tainable Development
Goals,” said Jeffrey
Sachs, director of the
Earth Institute at Co-
lumbia  University.
“Indeed the Goals

Rather than taking a
narrow approach fo-
cused solely on eco-
nomic growth, we
should promote socie-
ties that are prosperous,
just, and environmen-

Denmark Switzerland
Iceland Norway
Finland Canada,

Netherlands New Zealand
Australia Sweden

See full report at:
worldhappiness.report.
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What the New CRTC Rules Mean for Consumers

fCRTC

by Dylan Stansfield

According to Statistics Canada,
over ten million Canadians sub-
scribed to cable or satellite in
2013; that’s more than a quarter of
the population! With recent regu-
latory changes made by the Cana-
dian Radio-television and Tele-
communications Commission
(CRTC), that number may get
even bigger.

As of March 1%, cable and sat-
ellite providers have been required
to offer consumers a basic package
including the CRTC’s mandatory
distribution list (such as CTV,
Global, CBC) that costs no more
than 25$. In addition to offering a
25% basic bundle, satellite and ca-
ble companies are required to offer
either a pick-and-pay system for
choosing individual channels or
smaller bundles of channels. They
must offer both by December 1*.

A cursory glance at several

Canadian satellite and cable pro-
viders’ websites suggests all have
complied with the CRTC’s new
rules, albeit with differing levels
of wvisibility and fanfare. They
have to offer the package; they
don’t have to go out of their way
to make you aware of it.

So apart from bundle price and
content regulation, what else do
the new CRTC rules mean for con-
sumers? Quite a bit actually. The
new rules require providers to be
upfront about all costs involved in
the installation and maintenance of
your package. This includes ensur-
ing the customer understands the
length of any promotional offers
and what they can expect in
changes to their bill once the offer
has expired.

For those who already sub-
scribe to cable or satellite services,
you may be glad to hear that pro-
viders are now required to give
customers a better timeframe for
service calls as well as information
on any potential charges that may
be associated with the call.

Customers with disabilities can
also ask for a 30-day trial in order
to determine whether a cable/
satellite package meets their needs,
as well as request a copy of their
agreement in an alternate format
at no extra charge. It’s note-

worthy that there is no lengthy
process to determine who qualifies
for these considerations; one must
only self-identify as disabled.

Ultimately, these changes will
mean different things for different
Canadians. Those who already
subscribe to a satellite/cable pro-
vider can take inventory of the
packages they pay for, as well as
what channels they actually use,
and adjust accordingly.

Canadians who found cable or
satellite to be prohibitively expen-
sive before may now have access
to a basic package that can offer
entertainment as well as news on
current events and local politics.
So far this seems to be a win for
consumers, and with the CRTC
continuing to look into how the
TV industry operates in Canada,
there could be more on the hori-
zon.

(sources: cbc.ca & thestar.com)

211 Saskatchewan

When looking for assistance, it’s often difficult to
know where to turn. The maze of phone books, help
lines, directories and other databases can be over-
whelming. A single search on the Internet can elimi-
nate this confusion. Sk.211.ca offers up-to-date list-
ing of over 5,000 social, community, health and gov-
ernment services across Saskatchewan. It connects
people to information about: basic human needs such

as housing, food banks, shelter, clothing depots; ser-
vices for children & youth; physical and mental
health services; assistance for people with disabili-
ties, seniors and newcomers; emergency Crisis ser-
vices, financial help; and employment support. It
works from your mobile or any internet-connected
computer. Instead of spending hours searching, visit
sk.211.ca and connect to the services you need.
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Foreign Honey Bankrupting

Canadian Beekeepers!

There are 7,000 beekeepers in Canada who tend
600,000 hives and depend on them to make a living.
Canadians produce 75 million pounds of honey annu-
ally: 1/3 in Alberta, 1/3 in Saskatchewan & Manitoba,
and 1/3 from the rest of the country. This is more than
enough to supply our domestic demand, and then
some, but the beekeepers are now in trouble. Canada's
largest honey packer, Billy Bee, and their interna-
tional corporate parent McCormick have all but
stopped buying Canadian honey. Instead they’re im-
porting cheaper honey from countries like China and
Argentina and blending them with just enough Cana-
dian honey so they can still say Canadian on the bot-
tle. It’s estimated that there’s nearly half of last years’
honey crop still sitting unsold in storage across the
country, all the while cheap imported honey is being
put on our grocery shelves to stretch out supply and
cheapen the ingredients. Change.org has set up a peti-
tion to Billy Bee Honey that you can sign. The peti-
tion says you stand with Canadian beekeepers and
respectfully demand that they buy Canadian honey
first and help ensure that the Canadian bee industry
can remain a healthy one. Change.org also says con-
sumers can help put a stop to blended and imported
honey, and help support our Canadian beekeepers, by
buying only 100% pure Canadian honey.

Internet Protection.

Internet users must remember that although the Inter-
net is a valuable tool, it also presents unintended risks
that need to be guarded against. Sophisticated spy-
ware or malware, delivered via email or unintention-
ally installed by surfing a website, can automatically
activate functions ranging from theft of personal or
financial information, to damaging your computer’s
software and operating system. SaskTel strongly sug-
gests that you be wary of the contents of all email,
even when you recognize the sender, as many spam-
mers today are ‘“spoofing” or pretending to send
email from valid email addresses. SaskTel also sug-
gests that you not open any email where you do not
recognize the sender. Security is a priority at SaskTel.
The Support section of their website (sasktel.com)
provides up-to-date information about new email
threats and security issues as they arise.

Which Side is Your Gas Tank On?

Do you ever pull up to the pump and realize you have
no idea which side the gas tank is on - especially if
you’re driving a borrowed or rental car? Well, you’re
not alone. Do you uncomfortably stick your head out
the window, straining your neck in hopes of seeing
the gas door on the driver’s side? Or do you just
guess and have to back up and circle around when
you’ve guessed wrong. The solution (for newer cars
anyway) is the Gas Arrow - a tiny little arrow beside
the gas pump icon that tells you which side to fill up
on. It’s that simple. Whatever way the arrow points,
that’s what side it’s on!

Saskatchewan Book Awards.

The 2016 Saskatchewan Book Awards shortlist has
been revealed. There are a total of 13 award catego-
ries divided between writing and publishing and fea-
turing everything from fiction to poetry to scholarly
writing. This year there were 185 submissions. The
Awards raise awareness of Saskatchewan books and
authors by celebrating excellence and recognizing
diversity. It was established in 1993 by the joint ef-
forts of the Saskatchewan Writers’ Guild, Saskatche-
wan Publishers Group and Saskatchewan Library As-
sociation. The award winners, determined through a
selective jury process, will be announced April 30 at
Regina’s Conexus Arts Centre. Google: Saskatche-
wan Book Awards for the complete shortlist.

Numbers on Eyeglasses.

Each frame has a series of 3 numbers imprinted on
either the temple, the nose bridge or the arm. These
numbers indicate the size of your frames and are al-
ways in millimeters since it’s a very small area being
measured. The numbers are usually written as: 57-20
-135 or they might have small boxes between the
numbers. The first number is the width of the lenses
(ex. 57). The second number is the width between the
lenses (ex. 20).
The third number
(ex.135) is the ° /\
length of the g

temple arm in- '
cluding the por-
tion going behind
the ear.

/

FRAME MEASUREMENT

57-20-135
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Canadians 4 Safe Technology is anot-
for-profit, volunteer-based coalition of parents, citi-
zens and experts whose mission is to educate and in-
form Canadians, and their policy makers, about the
dangers of the exposures to unsafe levels of radiation
from technology and to work with all levels of govern-
ment to create healthier communities for children and
families from coast to coast. (c4st.0rg)

Palindromes are words or phrases that read the
same way forward as well as reversed. While it’s easy
to identify short word palindromes like eye or racecar,
longer sentences are much more difficult to form. The
word “palindrome” was coined from the Greek roots
palin (again) and dromos (way, direction) by the Eng-
lish writer Ben Jonson in the 17th century. Check pal-
indromelist.net for hundreds of examples. Here are a
few: kayak, solos, anna, a nut for a jar of tuna, a santa
at nasa, party-trap and pop top.

S’toon Outdoor Spaces Smoke Free.
As of January 1st, changes to The Smoking Bylaw pro-
hibit smoking or vaping in outdoor public places
owned or operated by the City such as parks, play-
grounds, sports fields, pools, skateboard sites, golf
courses, tennis courts, dog parks, public squares and
areas around civic buildings. The City says it’s doing
its part to contribute to a smoke-free society and that
healthy living and care for the environment have
driven the initiative which is supported by the Saska-
toon Health Region, the Canadian Cancer Society and
the majority of Saskatoon residents. Studies reveal that
sitting three feet away from a smoker outdoors can
expose you to the same level of secondhand smoke as
if you were sitting indoors with a smoker. Secondhand
smoke can trigger asthma attacks and contains more
than 7,000 chemicals, including hundreds that are
toxic and many that can cause cancer. There is no risk-
free level of secondhand smoke exposure; even brief
exposure can be harmful to health.

The problem, though, is enforcement. The City
says it will focus on voluntary compliance through
education but due to the size and nature of Saska-
toon’s outdoor public places, even signage may not be
available. But they say the bylaw is still in effect and
citizens wishing to make a complaint should contact
City Police: 306-975-8300. (saskatoon.ca/smokefree)

How Many Countries in The World?
Political Geography Now says that is one of the most
basic questions people ask, but anyone who replies
with a simple number is leaving out part of the story.
They say depending on how you define “country” it
ranges from 195 to 249 countries in the world today.
Read the whole article at: polygeonow.com.

... Handy Dandy Tips ...

« Freeze a saturated sponge in a plastic bag to make
an icepack that won’t drip when it melts.

« To chill a drink quickly, take a wet paper towel,
wrap it around the bottle or can and pop it in the
freezer for 5 minutes. You’ll quickly have a nice
cold drink without the risk of the container freez-
ing and exploding.

o To light candles where the wick is too hard to
reach, use a piece of uncooked spaghetti which
lights easily and gives you much more reach that
matches.

« Put a wooden spoon across a pot of boiling water
to keep it from boiling over.

o Need buttermilk? Mix 1 tablespoon of lemon
juice or vinegar with 1 cup of regular milk and let
it sit for five minutes.

« To help soften peas, beans, and lentils, mix in a
little baking soda when you cook them. A tea-
spoon per liter of water is enough.

« If you seal an envelope and then realize you for-
got to include something, pop it in the freezer for
an hour or two and - viola! - it unseals easily.

o To get something out of a heat register or from
under the fridge, attach an empty paper towel roll
to your vacuum hose. It can be bent or flattened
to get into those narrow or awkward spaces.

« If you’re in a hotel and run out of chargers, the
television usually has a USB plug in.

« Phones charge much faster if you place them in
airplane mode. This prevents them from being
active while charging, and gets you powered up
in no time.

« Pump up the volume of your iPhone or iPod by
placing it in a bowl. The concave shape amplifies
the sound.

o When getting carryout pizza, use the seat warmers
in your car to keep the pizza hot on the way home.


http://saskatoon.ca/smokefree
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Avoiding Food Waste

Forty percent of food in the United
States (with similar stats in Can-
ada) goes uneaten. That’s more
than 20 pounds per person every
month - the equivalent of $165 bil-
lion each year! And that’s 50 per-
cent more than in the 1970s. Dana
Gunders, scientist and author of
Waste-Free Kitchen Handbook,
offers some tips on avoiding food
waste.

If produce become brown: When
the flesh of some items is exposed
to air, it oxidizes and turns brown.
It may not be pretty, but there’s no
harm in eating it and taste will not
be affected. Douse the exposed
surface in lemon juice to slow
down browning if the looks turn
you off.

If produce is bruised: Light bruis-
ing does not make food inedible.
Just remove the bruised section as
the texture may be affected and
more importantly, may create an
entry point for microbes.

If produce is rotting: Gunders
explains that vegetables get “soft
rot,” which is the result of bacteria
attacking their tissue but that’s not
the same bacteria that leads to food
poisoning. Rotted portions should
be removed, and parts that are not
affected can still be eaten. Fruits,
however, tend to be attacked more
by yeasts and mold, which can be
more toxic.

If produce is wilting or wrin-
kling: It’s a sign that they’ve lost
moisture and can’t maintain their
structure. But it’s not a safety issue
and a 10-minute ice water bath can
do wonders to revitalize them.

If milk is sour or curdled: As
long as it’s pasteurized, sour or
curdled milk will likely not sicken
you - in fact, as milk ages and be-
comes more acidic, it creates an
environment that is not welcoming
to the microbes that cause illness.
Google: Got sour milk? Don't
throw it out! to find a surprising
array of ways to put old milk to
good use.

If meat fades or darkens:

Meat’s colour pigments natu-
rally change upon exposure to
light and air and it is not a sign
of spoilage. That said, if the
meat smells off or exhibits a
slimy or sticky surface, don’t
eat it. Bonus: If you've re-
moved meat from the freezer to
thaw, contrary to popular be-
lief, it can be frozen again.

If baked goods are stale: It
doesn’t mean they’re a risk to
eat. Most can be fixed by a
brief toasting. And you can
prevent staleness from happen-
ing by storing baked goods in
the freezer. Once thawed,
they’re virtually the same as
when you froze them.

If eggs have passed the sell by
date: Gunders says sell by or expi-
ration codes indicate freshness, not
necessarily wholesomeness. If
stored properly, most sources say
that eggs are good for up to five
weeks after the sell by date. The
trick to knowing if your egg is ok?
Crack it open, take a whiff and
your nose will tell you.

If brown sugar has hardened:
You can add a slice of bread or
apple to add moisture but the
whole point is to avoid food waste,
so use something you’d throw

away anyway, like a citrus peel.
from treehugger.com)

Can You Refreeze Previously Frozen Food?

There are a lot of myths surrounding the freezer and its powers — perhaps the most commonly believed one is
that you can’t refreeze something once it’s been defrosted. Such isn’t always the case, at least according to
Tina Hanes, a registered dietitian with the U.S. Department of Agriculture’s Food Safety and Inspection Ser-
vice. She says any food - raw or cooked, as long as it hasn’t spoiled - can be frozen again once it’s been
thawed, as long as it was thawed properly. That means it was defrosted in the refrigerator not out on the
counter - and it hasn’t spoiled. And yes, that’s any food, including intimidating food-safety items like raw
meat, poultry, fish and seafood. “It’s one of the most popular questions we get on our hotline, but it is safe to
refreeze raw meat, as long as it’s not spoiled,” Hanes said.
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High Pressure Sales Tactics

I

The Better Business Bureau (BBB) would like to
warn consumers about high-pressure sales tactics,
how to avoid them, and what to do when you’re in a
high-pressure sales situation. Resisting high-pressure
sales is a combination of knowing what you want be-
fore leaving home and knowing how to identify and
counteract high-pressure sales methods.

Reject junk mail and sales calls, ask to be taken off
lists, and place your phone number on the national Do
Not Call List. Never allow an unsolicited salesperson
into your home and know what you want before you
set foot in a store.

Establish how much you’re willing to spend before
shopping and after shopping take at least one night to
consider whether you really need to make that pur-
chase.

Consider how you’ll use a product. If the product
comes with many extras, do you really need all of
them? Look at all angles such as whether that couch,

piano or other large item will fit through your door.
Most importantly, will this item be durable and can it
be repaired.

Avoid falling for TODAY ONLY deals. Deadlines are
designed to force you into a sale before you’ve had
time to think. If you feel like you’re being rushed, tell
the seller you’ll return another day.

Maintain control of the sales relationship by cutting
off conversations when they veer off-topic or go on
longer than you’d prefer. Bullying and screaming at
consumers are tactics used only by scammers. Com-
missioned salespeople are more likely to push high-
end products to increase their profits.

High-pressure Sales are Manipulation.

If you start to feel overwhelmed, anxious, rushed and
just can’t think clearly - that’s a good indication you
shouldn’t complete the sale. High-pressure sales in-
volve playing with your emotions, so never be afraid
to simply hang up the phone, close the door, or walk
away. Keep in mind that you don’t owe a person any-
thing just because they’ve spent time with you.

Always read and understand contracts before you
sign. And remember, if it’s too good to be true, it
probably is!

Always contact the BBB (bbb.org) before doing
business to review a company’s rating and any com-
plaints on file. If you think a company is engaging in
unfair or deceptive sales tactics, file a complaint with
the Competition Bureau (competitionbureau.gc.ca),
the BBB, and Consumers Affairs (306-787-5550).
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Annemarie Buchmann-Gerber
21 September 1947 - 23 December 2015

It is with great sadness we an-
nounce that CASK’s Office Man-
ager for nine years - Annemarie
Buchmann-Gerber - has passed
away. Annemarie started working
with the Consumer Association of
Saskatchewan in 2004. Her dili-
gence and commitment to con-
sumer issues, and to the workings
of the Board and its office, were
efficient and dedicated. She was
great at identifying consumer is-
sues and opportunities where
CASK could get involved and al-
ways played a key role in the dis-
cussions. She was a very hard
worker and always ready to help
out and go above and beyond.
When Annemarie resigned in 2013
she said, “I enjoyed my nine years
with CASK and feel fortunate to
have had a workplace where I
have been continuously exposed to
relevant consumer issues.”
Annemarie was born, and
spent her childhood, in Switzer-
land. As an adult she attended the
College of Home Economics in
Berne, Switzerland, and graduated

with a dual degree: Teacher of
Home Economics & Textiles.

In 1971, six weeks after her
marriage to Heinz Buchmann,
they emigrated to Canada. Heinz
accepted a position with the Prince
Albert Satellite Tracking Station
and P.A. became the place where
Annemarie’s Canadian roots took
hold - made easy by many friendly
people and a vibrant arts commu-
nity. Her connection with the
Prince Albert arts community re-
mained strong throughout her life.
In 1976, her Oath of Allegiance to
Canada made her a proud Cana-
dian citizen.

In  December 1980, they
moved to Saskatoon. To expand
her art knowledge, she attended
the University of Saskatchewan
and graduated with a Bachelor of
Fine Arts degree, magna cum
laude. She had many solo and
group exhibitions and received
numerous awards. In 2013 she was
awarded the most coveted prize of
Saskatchewan: the  Premier’s
Prize. On an international level

she represented Canada in South
Korea where her work was in-
cluded in the 2013 Cheongju In-
ternational Craft Biennale. She
was a founding member of the
Saskatchewan Craft Council and
served for many years on the Men-
del Art Gallery board.

Annemarie was ever mindful
of those in need and volunteered
wherever the need arose and sup-
ported many good causes. Politics
also played an important role in
her life and she was quite outspo-
ken about the inequities that per-
meate our society.

Annemarie loved to travel and
journeyed to many places includ-
ing: Europe, Nepal, India, South
Africa, Mexico, Cuba, and South
Korea. She also loved canoeing
and for over twenty years the
Churchill River system was her
annual playground. Annemarie
often said, “I've had a good life.”
She will be missed.

We extend our heartfelt condo-
lences to her husband, children
and grandchildren.

I'TAA Al

Consumer Association of Saskatchewan is having its Annual General Meeting in May.
OEA AAOAEI O AOA EECOOAA
Everyone is welcome. Hope to see you there.
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