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Distracted Driving Has Overtaken Drunk Driving. 

Three years ago Saskatchewan police started handing 

out tickets for texting and cell phoning behind the 

wheel, but people don’t seem to be getting the mes-

sage. While police continue to hand out a high vol-

ume of tickets, this dangerous practice is increasing! 

In the first six months of 2013, they handed out 1,245 

tickets to Saskatoon drivers for distracted driving - 

just three fewer than they wrote in all of 2012. 
 

Distracted driving has overtaken drunk driving as the 

number 1 cause of crash fatalities in Saskatchewan. 

Last year, Saskatoon’s Traffic Safety Committee, a 

citizen committee that advises Council, wanted the 

fine bumped from $280 to $500 - the same amount as 

Ontario and a number of U.S. states. The request was 

denied by City Council. 
 

Cell phone use is only one of many potential distrac-

tions. Your attention can also be distracted by eating, 

drinking, personal grooming, lighting cigarettes, lean-

ing/reaching/adjusting radio/CD/vehicle controls, out-

side distractions like advertisements, and attending to 

children and pets.  

 

Drivers’ Brains On Cell Phones. 

Driving requires a surprising amount of brainpower. 

On the road, we have to process huge amounts of vis-

ual information, predict the actions of other drivers, 

and coordinate precise movements of our hands and 

feet. Even when using a hands-free device, scientists 

have found that talking on the phone distracts us to 

the point where we devote less brainpower to focus-

ing on the road. “If you test people while they’re tex-

ting or talking on the phone, they’ll actually miss a 

lot of things that are in their visual periphery,” says 

Earl Miller, a neuroscientist at Massachusetts Institute 

of Technology. David Meyer, a psychology professor 

at the University of Michigan says, “If you’re driving 

while cell-phoning, then your performance is going to 

be as poor as if you were legally drunk.” 
 

From One Second to the Next. 

Acclaimed filmmaker Werner Herzog’s latest film - 

From One Second to the Next - is a haunting docu-

mentary about the risks of texting and driving. Gut-

wrenching stories of serious traffic accidents and 

deaths caused by texting and driving is told by both 

perpetrators and surviving victims. Herzog says, “It’s 

raw emotion, showing the deep wounds in those who 

were victims of accidents and also in those who were 

the perpetrators and how it has changed their lives  … 

forever.”             (from Star Phoenix, npr.org, SaskTel News) 

Canadians send nearly 10 million text messages an hour - or 227 million per day - on their cellphones. 

Texting while driving is an epidemic that’s quickly becoming one of the country’s top killers.  
 

Distracted driving has overtaken drunk driving as the No. 1 cause of crash fatalities in Saskatchewan.  

5 seconds is the minimal amount of time your attention is taken away from the road when you’re tex-

ting and driving. At 55 mph, that would be like driving the length of a football field blindfolded. 

If you text and drive, you’re 23 times more likely to have a car crash. 

Driver distraction is a factor in 4 million motor vehicle crashes in North America each year. 
 

Don’t Drive While Intexticated! 
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Since the pub-

lication of the last edition of Sask-

Watch, CASK has had several dif-

ferent projects that we’ve been 

working on. The most notable of 

these projects was our response to 

the call by the Consumer Protection 

Division for comments on some of 

the proposed changes to the regula-

tory aspects of the Consumer Pro-

tection and Business Practices Act. 

The areas that called for feedback 

were personal development con-

tracts, travel club regulations and 

consumer contracts. 

 Personal Development Con-

tracts: CASK argued that auto-

matic renewal of personal develop-

ment contracts was wrong. We also 

noted that there were too many ex-

ceptions for personal development 

contracts. There should not be ex-

emptions for non-profit organiza-

tions that run fitness centres. 

 Travel Club Regulations: it was 

argued that there should be separate 

regulations for time-share prac-

tices. We believe that the differ-

ences between the two are signifi-

cant enough to warrant separate 

regulations for both. As well, there 

should be more clarity in regards to 

how violations of travel clubs and 

time-shares would be prosecuted. 

Consumer Contracts were an area 

in which we expressed extensive 

concern. CASK argued for a 30-

day return period, that all contracts 

should be made available in writ-

ing, clarification for what are ac-

ceptable methods of communica-

tion when cancelling consumer 

contracts, and argued that it is the 

responsibility of suppliers to ensure 

that pre-authorized payments are 

cancelled. 

 The office is turning its atten-

tion to two different projects right 

now. First, we are working on a 

Newcomer to Saskatchewan pro-

ject. This project is working to-

wards providing immigrants to Sas-

katchewan with information about 

their rights as consumers. This will 

involve the creation of written ma-

terials, presentations and possibly 

additions to our website. 

 We are also currently involved 

in preparations for Spotlight on 

Seniors taking place on October 

1st. Drop by our display booth, en-

ter to win a year’s subscription to 

SaskWatch, and pick up some help-

ful consumer information. If any-

one is interested in helping out, 

phone us at: 306.242-4909 or email 

us at: office.cask@sasktel.net. 
 

Adam Thompson, Administrator 

If you want to check into a product 

prior to purchasing, if you experience 

problems in the marketplace, or if 

you need information on your rights 

and responsibilities, you can phone 

our office: 306.242-4909; toll free: 

1.888.395-5661 or email us at: of-

fice.cask@sasktel.net. 
 

You can also check out our website at 

consumersask.ca and click on Help 

for Consumers which contains a lot of 

helpful links and information. 

Need Help? Contact Us. 

                FROM THE OFFICE 
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Right To Know (RTK) Day/Week. 

The purpose of Right to Know Week is to raise aware-

ness about peoples’ right to access government infor-

mation while promoting freedom of information as a 

fundamental human right, essential to both democ-

racy and good governance. 

 In 2013, the Canadian RTK Week will take place 

from September 23 to 28. This year marks the eighth 

year that Canadians will celebrate RTK Week with a 

great number of events planned coast to coast. Inter-

nationally, Right to Know Day was established on the 

28th of September 2002 in Bulgaria to celebrate the 

creation of the International Freedom of Information 

Advocates Network. 

 Right to Know Day is commemorated every Sep-

tember 28 and is now celebrated in over forty nations 

worldwide. www.righttoknow.ca 

Don’t Get Scammed Hiring Contractors. 

Many contractors are honest professionals who finish 

their jobs on time and do great work. But a few bad 

ones have given the trade a bad name, leaving cus-

tomers with cost overruns and unfinished work.  

 The Better Business Bureau (BBB) warns con-

sumers to be alert to home repair cons, scams and rip-

offs and says whether you’re planning a small repair 

project, or a more extensive one, it pays to look be-

yond the lowest bid. If you do your homework, you’ll 

improve the odds of getting a contractor you’ll be 

happy with. They advise homeowners to be wary of 

contractors that solicit business door-to-door, who use 

high-pressure sales tactics, who ask for cash up front, 

and who refuse to provide a written contract. They 

suggest consumers use the following checklist when 

choosing a home contractor: 
 

Don’t give in to sales pressure. If a contractor shows 

up at your door offering services, ask for their busi-

ness card or flyer. Don’t let them pressure you into 

signing anything. Tell them you’ll contact them after 

consulting with your partner, caregiver or family. 

Be picky and have lots of options. Seek at least three 

bids and discuss these bids in detail with each con-

tractor and ask questions about variations in pricing. 

Reject ballpark estimates that are too general as these 

tend to result in dissatisfaction and disputes. 
 

Get & check references and specifically inquire with 

customers who’ve had work done that is at least one 

year old.  
 

Make sure they are insured against claims covering 

workers’ compensation, property damage and per-

sonal liability in case of accidents. Obtain the name of 

the insurance carrier and call to verify coverage. 
 

Get everything in writing. Read and understand the 

contract before signing. Get all verbal promises in 

writing including start and completion dates. Hold 

back 10 per cent of the contract price until 55 days 

after the general contract is substantially completed, 

abandoned, or otherwise ended to ensure that all sub-

contractors are paid. If there are liens from workers 

who didn’t get paid from the original contractor, the 

holdback may be used to help pay these liens. 
 

Do your homework. You can visit BBB’s website: 

www.bbb.org to look up an organization or file a 

complaint. You should also check if the contractor is 

registered as a legal entity in Saskatchewan by con-

tacting the Corporations Branch at: 306.787-2962. 

http://www.righttoknow.ca/
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Brix Levels. 
All juices have naturally occurring sugar. Each type 

of juice has its own brix, or level of sweetness, be-

cause some fruits contain more sugar than others. 

These brix levels are set by the Federal Government; 

for example, the brix for orange juice is 11.8 and the 

brix for grape juice is 16. Producers standardize their 

product’s taste, but this, of course, can change from 

season to season depending on a variety of factors 

while growing, storing and shipping their fruit. But 

you probably didn’t know that these beverage produc-

ers are allowed to add sugar to their products to reach 

the official brix value. For example, if their supply of 

orange juice comes in with a brix value of 9 from that 

year’s oranges, they are allowed to add enough sugar 

to bring it up to 11.8 without having to state on the 

ingredient label that sugar was added. The label can 

read “100% orange juice” with no mention of the 

added sugar. In fact, they can even legally state “no 

sugar added.”  (from Healthy Ways newsletter, winter 2013) 

 

Sugar Consumption. 
Around 100 years ago, the average North American 

consumed a mere 15 grams of fructose a day, primar-

ily in the form of whole fruit. Today, 25 percent of 

North Americans consume more than 135 grams per 

day (that’s over a quarter of a pound!), largely in the 

form of soda and other sweetened beverages. Just one 

12-ounce regular soda contains the equivalent of 10 

teaspoons of sugar. Similarly, one eight-ounce glass 

of orange juice has about eight full teaspoons of 

sugar, and at least 50 percent of that sugar is fructose. 

 

Report Streetlight Trouble. 
SaskPower conducts periodic patrols in search of 

streetlights that are not working, but with more than 

83,000 lights across the province they could use help. 

If there’s a burnt-out streetlight in your area, fill out 

their online form at SaskPower.com/outages. Re-

cently they’ve implemented a lamp replacement pro-

gram to address outages more efficiently. The intent 

is to replace the lamps just prior to their expected fail-

ure time, which will reduce the need to rely on re-

ported outages. If you are reporting an electrical haz-

ard (such as a fallen power pole, a fallen line or an 

open power box), or to report power trouble, do not 

use the online form. Call SaskPower at 306.310-2220. 

Advisories, Warnings and Recalls. 
Health Canada provides timely information on issues 

that concern the health of Canadians. They believe 

that staying informed can help you stay healthy and, 

to this end, they post safety alerts, public health advi-

sories, press releases and other notices at: www.hc-

sc.gc.ca. Their Recalls and Safety Alerts Database 

provides easy access to a comprehensive list of re-

calls, advisories, and safety alerts and includes recalls 

from Health Canada, the Canadian Food Inspection 

Agency, and Transport Canada. More information is 

available at: email: info@hc-sc.gc.ca; phone: 613.957

-2991; toll free: 1.866.225-0709.  

 

The Royal Canadian Geographical 
Society (RCGS) is dedicated to imparting a 

broader knowledge and deeper appreciation of Can-

ada: its people and places, its natural and cultural 

heritage, and its environmental, social and economic 

challenges. It is one of Canada’s largest non-profit 

educational organizations and funded primarily by 

membership fees and generous donations. RCGS was 

founded in 1929 with a mandate “to make Canada 

better known to Canadians and to the world”. This 

mandate is fulfilled mainly through publication of 

their magazines, Canadian Geographic in English 

and Géographica in French, and through the Soci-

ety’s education programs, speaker series, research 

grants and expedition programs. More info: 

1.800.267-0824; www.rcgs.org/. 

 

Big Brothers Big Sisters, a charitable or-

ganization founded over 100 years ago, matches adult 

volunteers to children needing adult mentoring. 

About 120 agencies across Canada provide support to 

over 300 communities. As well as traditional pro-

grams where one adult is matched with one same-sex 

child, new programs include Couples for Kids, Cross-

Gender Matching, Internet Mentoring, and Life Skills 

Programs. Currently, over 33,000 children are 

matched with volunteers … their challenge, though, is 

to find matches for the thousands of youths on their 

waiting lists. Saskatchewan has Big Brothers Big Sis-

ters offices in: Regina, Saskatoon, Yorkton, Wey-

burn, Humboldt and Lloydminster. If you are think-

ing about becoming a mentor, a sponsor or a donor, 

contact your local agency or call  1.800.263-9133. 
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… Did You Know … 
 

If you run out of eggs for a recipe, you can sub-

stitute 1 tsp (5 ml) baking soda dissolved in 1 

tsp (5ml) vinegar. 

Contrary to common belief, avocado’s high-fat 

content is actually healthy. Aside from healthy 

fats, avocado also offers 20 health-boosting nu-

trients, including fiber, potassium, vitamin E, B-

vitamins, and folic acid. 

To make sour cream into a thinner consistency, 

give it a good stir. The more you stir, the thinner 

it becomes. 

All kittens have blue eyes to begin with. Later, 

they can turn green or yellow or orange. 

Pet cats normally live for about 12 to 14 years. 

The longest a pet cat has ever lived is 34 years. 

Zero is the only number that cannot be repre-

sented by Roman numerals. 

In Saskatchewan, trees cause approximately 

1,000 power outages a year when they come in 

contact with power lines. 

Canadians lost nearly sixteen million dollars to 

identity fraud in 2012. 

Malware (malicious software) is software used 

or programmed by attackers to disrupt computer 

operation, gather sensitive information, or gain 

access to private computer systems. 

Spotlight on Seniors. 
The Saskatoon Council on Aging is hosting its 14th 

Annual Spotlight on Seniors, October 1st, from 9am to 

3pm, at TCU Place. This event celebrates the contribu-

tions of seniors in our community and includes enter-

tainers, educational speakers and information booths 

displaying the many services and products available to 

seniors. The theme of this year’s Showcase is to pro-

mote a healthy, vibrant and exciting lifestyle for sen-

iors. From pastimes to investing, from careers to vaca-

tions, from education to retirement, what seniors do 

with their lives is incorporated into this Showcase. 

Call 652-2255 for additional information. 

 

Snopes.com. 
Snopes.com is the definitive internet source for check-

ing out urban legends, folklore, myths, rumors, email 

forwards, and stories of unknown or questionable ori-

gin. Founded in 1995 by Barbara and David Mikkel-

son, it has grown into what is widely regarded by folk-

lorists, journalists, and laypersons as one of the World 

Wide Web’s essential resources receiving about 

300,000 visits a day. Snopes.com is routinely included 

in the annual “Best of the Web” lists and has been the 

recipient of two Webby awards. 

 

Silver Times. 
Silvertimes.ca is a publication of ALCOA (Active Liv-

ing Coalition for Older Adults) and designed to offer 

solutions and inspiration for optimal aging. This easy-

to-use website promotes physical activity and features 

basic health and wellness information for older adults. 

ALCOA is a charitable, not-for profit coalition com-

prised of national, provincial, and local organizations 

that support and promote the benefits of active healthy 

living. www.alcoa.ca 

 

Uses for Coffee Grounds. 
Sprinkle a spoonful of used grounds over the soil 

of a potted plant once a week for a high nitrogen, 

effective, chemical-free fertilizer. 

Keep bugs out of your kitchen by placing a pinch 

of coffee grounds in the corners of your cabinets. 

Place a small dish of used grounds where you 

don’t want cats to go, like under the Christmas tree 

or near your potted plants. They can’t stand the 

smell. 

CASK Display. 
The Consumer Association of Saskatchewan will 

once again have a display set up at Spotlight on Sen-

iors with plenty of free literature as well as copies of 

our newsletter SaskWatch. Drop by for a visit, enter 

to win a year’s subscription to SaskWatch, and take 

home a lot of helpful information on being an in-

formed consumer. 

 

“It’s Raining Cats and Dogs” 
Meaning: It’s raining heavily. Origin: There are 

roughly 200 theories on this idiom. The most prob-

able? In 17th-century England, public sanitation was-

n’t what it is today - hence during deluges, rain cours-

ing down the streets would often carry dead animals 

with it. As a result, even though cats and dogs never 

literally showered down from above, they became 

associated with severe rainstorms. 
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The Dirty Dozen & The Clean Fifteen. 

From the Editor ... 

A recent ad on Kijiji said: I'm hop-

ing someone can help me out. I 

don't like throwing away plastic 

bags, but they seem to accumulate 

so quickly and I’m running out of 

space! Does anyone know of a 

place that will take/recycle them? 

 Yikes! This drives me crazy! 

Why do you think they accumulate 

so quickly? Well … it’s because 

YOU accumulate them. If you did-

n’t accept them in the first place, 

you wouldn’t have to find ways to 

recycle them. Sounds like an easy 

solution to me. 

 In the meantime, if any of you 

really don’t know where to recycle 

your plastic bags, the answer is 

almost anywhere! Grocery stores, 

hardware stores, office supply 

stores, drug stores, department 

stores, malls, libraries, schools, 

day cares, etc. etc. There are also 

drop off bins in dozen of places. 

 It’s important to remember that 

it takes a lot of energy to make 

recycled bags into something else. 

Instead of recycling them, why not 

use them more than once! Take 

them to the store with you. Once 

all your excess plastic bags are 

used and no longer any good, for 

heaven’s sake take your own reus-

able ones. 

 It’s really that simple. What 

would be your excuse? I forgot 

them. Leave a bunch in your car. 

It’s a hassle. Really, how much of 

an inconvenience is it to take some 

bags with you? All you have to do 

is get in the habit. 

 Some countries don’t supply 

bags of any kind. People just know 

they have to bring their own. But, 

no, not us - who in North America 

use up 25% of the entire world’s 

resources. 

 Plastic is forever. Recycling 

plastic bags is not the answer. 

Don’t accept them in the first 

place. 

Let’s do our part - 

one plastic bag at a time.  

Buying everything organic makes sense for the health 

of your family, the health of farm workers, and the 

health of the earth ... but if you’re pinching pennies 

(and who isn’t these days?), you can at least lower 

your pesticide intake by avoiding the 12 most con-

taminated fruits and vegetables and choosing the least 

contaminated produce. 

 The Environmental Working Group (EWG), a 

non-profit organization whose mission is to protect 

public health and the environment, created a list of 

foods most contaminated with pesticides, dubbed The 

Dirty Dozen and those found to have less traces of 

pesticides, The Clean 15.  

The Dirty Dozen: 
Apples, Celery, Sweet Bell Peppers, Peaches, 

Strawberries, Nectarines, Grapes, Spinach, Let-

tuce, Cucumbers, Blueberries, Potatoes. In 2012 

the EWG created a Dirty Dozen Plus category, as 

well, to include Green Beans and Kale & Collard 

Greens. 
 

The Clean Fifteen: 
Onions, Sweet Corn, Pineapples, Avocado, Cab-

bage, Sweet Peas, Asparagus, Mangoes, Eggplant, 

Kiwi, Cantaloupe, Sweet Potatoes, Grapefruit, 

Watermelon, Mushrooms.  

One trillion plastic bags are consumed worldwide 
every year - that’s over one million per minute. 

Approximately 15,000 pieces of plastic are dumped 

into the ocean every day.  

Two thirds of the world’s fish stocks are suffering from 
plastic ingestion. 

Tens of thousands of whales, birds, seals and turtles 

are killed every year from plastic bags as they often 
mistake them for food such as jellyfish. 

Once ingested, the bags cannot be digested or elimi-
nated and can lead to a very slow and painful death. 

Plastic bags can take up to 1,000 years to break down, 

so even when an animal dies and decays after ingest-

ing a bag, the plastic re-enters the environment, posing 
a continuing threat to wildlife. 

In just 50 years, our thoughtless consumption has 

turned parts of our oceans into a plastic concoction 
containing 6 times more plastic than plankton! 

Plastic Bags & Recycling. 
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New Regulations for Cell Phones. 

To minimize distractions caused 

by using your cell phone in a ve-

hicle, SaskTel  suggests that you: 
 

Avoid emotional or stressful 

conversations. 

Pull over and park if you must 

answer or place a call. 

Use a hands-free set so that 

you can keep both hands on 

the wheel. 

Use voice-activated dialing 

instead of your fingers. 

Let Voice Message Service 

take your messages. 

If you have a passenger, ask 

them to dial, take messages or 

answer calls for you. 
 

SaskTel also recommends that 

you avoid giving out important 

numbers over your wireless 

phone, such as your calling card, 

bank account or credit card num-

bers.  

 

If you give one of these numbers 

to a live operator, someone scan-

ning frequencies could hear it. Or, 

if you enter them on your keypad, 

someone could record the sounds 

of the digits and translate them. 

by Adam Thompson 

On June 2nd, the CRTC announced that there will be 

new regulations for cell phones starting on December 

2nd of this year. These changes will have a drastic 

effect on what options are available when you pur-

chase a new contract. These changes include: 

Cellular phone contracts can be cancelled after 

two years without penalty. 

Phones will no longer be “locked” into a singular 

cell phone company after 90 days of a contract. 

Previously, if a consumer purchased a cell phone 

with contract through one supplier, a consumer 

would have to “jail break” the phone to use it with 

a different company. 

Another important change is that there will be 

caps on the maximum a consumer can be charged 

in “roaming fees.” Within Canada the maximum a 

consumer will be charged is $50 in roaming fees. 

While outside of the country, the maximum some-

one will be charged is $100. 

 

There was a lot of positive reaction to these changes. 

The blog Open Media praised the change, noting that 

the changes would open up the cell phone market in 

Canada. They note that Canada needed change des-

perately with three telecommunications companies 

controlling 94% of the cell phone market in Canada. 

The new regulations, according to them, will help cre-

ate more options for Canadian consumers. 

 

SaskTel, along with other telecommunications com-

panies opposed the new regulations. In the case of 

SaskTel, they argued that these regulations would in-

crease costs to consumers and would not benefit 

them. SaskTel’s vice president of regulatory affairs  

 

was quoted in the Leader Post … “It will increase our 

cost of doing business, there’s no doubt about that.” 

 

Another blog, Pulse of Canada, predicts that there 

will be some increases for consumers on their month-

to-month plan. This would allow companies to recoup 

some of the lost revenue due to consumers not having 

longer-term contracts. As well, it will become stan-

dard for telecommunications companies to stop ac-

cess to cell phone towers after a cell phone user has 

reached the maximum allowable roaming fee. 

 

Ultimately, the actual effect of these changes will re-

main unknown until after December 2nd when con-

sumers begin signing new contracts. Some of these 

changes are already being seen. Cell phone compa-

nies are now offering two-year as opposed to three-

year contracts. It should be noted, however, that the 

changes do not take effect until then. As a result, con-

sumers looking to purchase new cell phones or new 

providers will have lots to consider.  
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Making a donation will help us continue to 

advocate for fairness in the marketplace and 

improve the quality of life for consumers  
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For twenty years, SaskTel and the 

SaskTel Pioneers have been provid-

ing Saskatchewan’s schools, public 

libraries and not-for-profit learning 

organizations with thousands of com-

puters in an award-winning program 

that has tremendous benefits for both 

education and the environment. 

 Computers for Schools (CFS) 

was launched by Industry Canada 

and the Telecom Pioneers in 1993. 

Receiving donations of computers 

and printers from the public and pri-

vate sector, SaskTel Pioneers, who 

volunteer under CFS, repair and re-

furbish them at two repair centres 

provided by SaskTel. 

 In addition, CFS runs a Technical 

Work Experience Program workshop 

in La Ronge where surplus com-

puters are cleaned, refurbished and 

prepared for delivery to the prov-

ince’s northern communities. The La 

Ronge workshop employs northern 

youth in an internship program that 

provides graduates and students of 

Information Technology with short 

terms of practical work experience. 

 For information on how your or-

ganization can donate to the program 

or apply for refurbished computers, 

visit: www.cfs-sask.ca.  (SaskTel News) 

Computers For 
Schools 

Canadians Not Prepared For 
Financial Emergency 

A job loss, a sudden illness, a 

leaky basement. No one expects 

these things to happen to them, 

but the reality is that they can 

and they do. 

 Fewer than 20 per cent of 

Canadians appear financially 

prepared to deal with an emer-

gency, according to a poll done 

for the Bank of Montreal. 

 In its annual Rainy Day sur-

vey, 17 per cent of respondents 

say they have less than $1,000 

in savings to draw upon in the 

event of an emergency. 

 Another 20 per cent have up 

to $5,000, 14 per cent have up to 

$9,999 set aside and 18 per cent 

say they have set aside $50,000 

or more for an emergency. 

Half of the respondents said 

they have the equivalent of three 

months of expenses set aside 

while 43 per cent have less than 

three months. 

 About one-quarter, or 23 per 

cent, said they are living pay 

cheque to pay cheque. 

 Two-thirds have had to dip 

into their rainy day fund in the 

past, with car repairs, job loss 

and home repairs being the most 

common reasons. 

 The poll also found that 

those over the age of 65 are 

most likely to feel prepared 

while those between the ages of 

35-44 are the least likely. 

 Financial emergencies can 

crop up at any time. That’s why 

an emergency savings fund - 

money set aside to cover unfore-

seen and hopefully non-

recurring expenses - is essential. 

 Financial planners say indi-

viduals or households should set 

aside between three and six 

months of their income which 

would allow them to weather a 

stretch of trouble without per-

manent financial damage. 
 

(Canadian Press and Globe & Mail) 


